il
-l‘l- NLI Research Institute

R

Weekly

10

2.0

18 r

1.6
14
1.2
1.0
0.8
0.6

04 r
02 r

0.0

NBI

1.9

NBI 95.9 91.9

0301

N O ¥ 1 © I~ o o O — N = N o™ S w0 O ~
o o o o o o9 o O - 4 o o O o o o o
M MM M o oM o™ @ o o @ o ¥ ¥ 9= - - o <
o ©o o o o o [« -] o O o o o o o© o o

—~

Weekly

(03)3597-8471 haji@nli-research.co.jp
(03)3597-8046 shino@nli-research.co.jp
100-0006 F (03)3597-8405
http://www.nli-research.co.jp/



iy
-l‘l- NLI Research Institute

R

2003

10

Weekly

2003

2003

0.6%

0.4% -

0.2% -

0.0%

A0.2%

A0.4% [

A0.6%

A0.8%

A1.0%

A05

2002

2002

=]

N

0201

0204

0207

0210 0301

0304 0307

2005
2006

0310

0401

0404
(

2004



s
1‘I- NLI Research Institute

R

1.9%
2004
2005 1
1
(
2003 2004 2005 2006 2007
H15 H16 H17 H18 H19
2% 16.8 17.6 18.8 19.7 20.4
2005 3% - - 20.1 22.1 24.0
16
Weekly 3



il
-l‘l- NLI Research Institute

R

60

\fz

-60

90 91 92 93 94 95 96 97 98 99 2000 2001 2002 2003 2004

2004

1-3 A5.6

A21
4-6 8.9

21

1

DI 22

D] |
DI

10
1,200

1,100

1,000

900

800

700
9901 9905 9909 0001 0005 0009 0101 0105 0109 0201 0205 0209 0301 0305 0309 0401 0405

20.4%

4-6 A3.2
11.8

Weekly



il
-l‘l- NLI Research Institute

R

66.7 50 5

22 9

100.0

105.0

900 1030

80.0 1010
700 99.0
60.0 97.0

50.0 95.0

400 930

30.0 91.0

200 89.0

100 | 87.0

85.0

00 0101 0104 0107 0110 0201 0204 0207 0210 0301 0304 0307 0310 0401 0404
0101 0104 0107 0110 0201 0204 0207 0210 0301 0304 0307 0310 0401 0404
Cl 3
33
5 66.7 9 50%
Weekly 2004 4 9

Weekly 5



oy
4_ P
w»

NLI Research Institute

2001 12
1997 5 2000 10 2
1996 6 11 2000 2
1993 10 8
7
2004 78
60 - 13000 1300
—

50% 1% 6\‘ oz | 12000 | 4 1200
200 -

30% | ( 11000 1 1100
20% 3

0% | 10000 1000

06 \1A 9000 | 1 %00
A10%
A20% \/ \‘/\I\\]\/ \/\/\JV\/ 8000 ¥/ 1 800
A30% -
A40% 70000304 0305 0306 0307 0308 0309 0310 0311 0312 0401 0402 0403 0404 0405 0406 0407700

9201 9401 9601 9801 0001 0201 0401
2004 4 51.7 2000 2 5 35.8
7 2004 7 7
21.9
4 2

Weekly




e 2004

4 100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

NLI Research Institute

95.9 2004 91.9
95.9 4.1 98.6%
50 9
2003 12 a0
35.8 4 51.7
| 98 11 2
_\m\\\\\\\\\\\\\\\\\\\\\\HHHHHHHHHHHHHHHHHHFHHHHHHHH\HHHHHHH\HHHHHHH\
i / I jJ
j 97 4 1 .
\ v 00 7 3 \
93 3 7 \ \N]V
r 2004/5
2004/6

1.4

3.0

95.9%
91.9%
100% v

9301 9401 9501 9601 9701 9801 9901 0001 0101 0201 0301 0401

2004 5

Weekly

O

91.9

2004 6

8.1 5
90



s
1‘I- NLI Research Institute

R

[ ]
2004
1 2 3 4 6
93.4% 83.9% 98.1% 98.6% 95.9% 91.9%
(6.6%) (16.1%) (1.9%) (1.4%) (4.1%) (8.1%)
58.3% 91.7% 75.0% 65.0% 66.7%
81.8% 72.7% 50.0% 45.0% 66.7%
50%
50% 2003 5
[ )
(10 )
03/7 51.7% 540,319 A 1.8% -20.5%
03/8 49.3% 544,267 0.7% -37.7%
0379 78.5% 556,829 2.3% -38.1%
03710 88.4% 556,396 A 0.1% -40.2%
03711 55.5% 550,911 A 1.0% -43.9%
03712 93.4% 563,349 2.3% -47.5%
04/1 93.4% 566,722 0.6% -47.8%
04/2 83.9% 568,410 0.3% -46.5%
04/3 98.1% 560,580 A 14% -44.8%
04/4 98.6% 568,052 1.3% -42.5%
04/5 95.9% 569,541 0.3% -40.2%
04/6 91.9% -36.7%
04/7 -37.0%
2001 10
2003 5
50%
50% 2003 5
weekly 2004 6 25
Copyright

Weekly




